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Research on the Innovation of Consumption Pattern under the Background of China's Transitional Society
ZHOU Xing CHENG Tan
Abstract: The changes in China's social structure, urban and rural structure and lifestyle have pushed China
into the post-transitional era. At the same time, the driving force of investment and export to economic development
is becoming weaker in the troika of promoting economic development, consumption has become the main motive
force to boost the development of the national economy. In the context of China's transitional society, we must attach
importance to the innovation of consumption pattern in order to make consumption a "ballast stone" for stable eco⁃
nomic development. This paper clarifies the advantageous factors to promote the innovation of consumption pattern
in the context of transitional society, analyses the existing restrictions, and puts forward the action path of consump⁃
tion pattern innovation.
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